
QUICK GUIDE

THE RULES
AND THE WHYS

Herbalife Nutrition supports you with information necessary to help you with your business building goals. We provide you with background that explains 
the whys behind the rules and their importance. The rules have been established to protect the business of all Members, the customers, the brand and the 
Herbalife Nutrition Business model.

The rules are based on six key principles that you will learn about.

Complying with Business, Industry and
Legal Requirements

Requirements within the rules include protections that align with Direct 
Selling industry standards and elements of the law to help keep 
Member compliant. The rules around making claims and the way you 
share your story relate to this principle.
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Maintaining Your Independence as a Business Owner

The Rules of Conduct respect and reflect the independent nature the 
direct selling opportunity provides. As a self-employed independent 
business owner you have the freedom to choose how you wish to 
pursue the business, including, the amount of time you wish to commit 
and the amount of expenses you feel reasonable to incur.
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Providing Member and Customer Protections

Herbalife Nutrition is a leader in the Direct Selling industry and is proud 
to offer what we believe to be the Gold Standard in consumer 
protection for Members. Our Gold Standard Guarantees include low 
start-up costs, and no required minimum purchases, sales aids or 
business tools.
Herbalife Nutrition provides clear, and accurate information about 
potential income to prospective Members.

• The way you operate your business can impact
Herbalife Nutrition, the industry and your own reputation.

• Offering a 30-day money back guarantee on product purchases
provides a positive customer experience, which supports this
principle.
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Following Sound Business Practices

Standards that are key to building a business on a solid foundation are 
incorporated in the rules. Staying informed of new policies, providing 
basic training, and regularly maintaining business records are 
examples of sound business practices.
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Protecting the Lines of Sponsorship

The Direct Selling business model is about personal relationships. It 
takes hard work for Members to recruit, motivate, train and mentor 
those they sponsor and to develop and maintain a strong and 
sustainable organization. The rules encourage and support established 
relationships and also serve to maintain the integrity of the Sales & 
Marketing Plan. For example: The period of inactivity (before signing a 
Membership Application under a new Sponsor) aids in maintaining the 
lines of sponsorship.
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Upholding the Brand and Image

Herbalife Nutrition is a globally recognized leader in the nutrition 
industry. There are a variety of ways for you to advertise. For instance, 
the rules provide the Do’s and Don’ts for the use of trademarks and 
trade names. Download logos and advertising assets from 
MyHerbalife.com. When promoting your business remember you are 
the brand.
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For more information visit MyHerbalife.com
https://hrbl.me/WYNTK-ZAEN
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Watch video
to learn more

Now that you know the whys behind the rules, visit the
“What You Need to Know” page on MyHerbalife.com for easy tips and guides 
to support your business.
Access:

• The most up-to-date Rules of Conduct
• Short informative training videos
• Educational flyers
• Valuable tips and guides

In addition to The Rules of Conduct and the “Whys” behind the rules, other 
popular topics include:

• The Sales & Marketing Plan
• The Gold Standard Guarantees
• The Satisfaction Guarantee
• Business Tools and Other Optional Expenses
• Statement of Average Gross Compensation
• Forms

https://hrbl.me/WYNTK-BW
https://hrbl.me/ROC_en-BW
https://assets.herbalifenutrition.com/content/dam/regional/emea/en_bw/consumable_content/policy-and-compliance/2021/07-Jul/Sales_and_Marketing_Plan_en-BW.pdf/_jcr_content/renditions/original
https://assets.herbalifenutrition.com/content/dam/regional/emea/en_bw/consumable_content/policy-and-compliance/2021/10-Oct/GSG_en-BW.pdf/_jcr_content/renditions/original
https://assets.herbalifenutrition.com/content/dam/regional/emea/en_bw/consumable_content/policy-and-compliance/2021/08-Aug/Satisfaction_Guarantee_en-BW.pdf/_jcr_content/renditions/original
https://assets.herbalifenutrition.com/content/dam/regional/emea/en_bw/consumable_content/policy-and-compliance/2021/08-Aug/Business_Tools_Other_Optional_Expenses_en-BW.pdf/_jcr_content/renditions/original
https://assets.herbalifenutrition.com/content/dam/regional/emea/en_za/consumable_content/policy-and-compliance/2021/05-May/SAGC_en-ZA.pdf/_jcr_content/renditions/original
https://www.myherbalife.com/en-BW/ed/ds/pages/my-office/documents-and-policies/documents.html
https://hrbl.me/ThRlsThWhys-EMEAEN



